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Where do you Þnd
7,125,055 Potential 

Customers 



Where do you Þnd

¥New players

¥Recreational players

¥Tournament players

¥Big game/scenario players

¥Field and store owners

¥Industry people



Where do your customers go for

¥ Industry news

¥ New product information

¥ Product technical help

¥ Big game/scenario talk

¥ Local Þeld and store listings

¥ Paintball Videos

¥ Discussions about their favorite paintball team

¥ Buying-Selling-Trading of their used equipment

¥ Non-paintball discussions



Where?

¥Not TV

¥Not print

¥Not digital magazines



PbNation.com
PaintballÕs Home Page
Only one media company can deliver your 
marketing message to millions

Only one web site brings users back again 
and again to be exposed to your message

Only PbNation provides a wide variety of 
successful tools to help you grow



DonÕt be fooled by empty promises of high 
trafÞc and high ÒgrowthÓ

Independent third-party trafÞc comparisons 
tell the real story of trafÞc and viewer 

performance 

LetÕs compare!



The following paintball media outlets and digital magazines are 
using Google Analytics.  Ask them to send you a copy of their 

Google Analytics statistics for June, 2008 to May, 2009 

¥ PbNation.com

¥ pbreview.com

¥ paintball.com

¥ mcarterbrown.com

¥ actionpursuitgames.com

¥ paintballsportsmag.com

¥ techpb.com

¥ paintballx3.com

¥ splatmagazine.com

Google Analytics provides 
an Apples to Apples 
comparison of media 
outlets.  

DonÕt be fooled by promises 
of trafÞc or growth.

Ask for real proof.



pbnation.com

Dashboard
Jun 1, 2008 - May 31, 2009

Comparing to: Site

1,500,000

3,000,000

1,500,000

3,000,000

Jun 1, 2008 - Jun 30, 2008 Aug 1, 2008 - Aug 31, 2008 Oct 1, 2008 - Oct 31, 2008 Dec 1, 2008 - Dec 31, 2008 Feb 1, 2009 - Feb 28, 2009 Apr 1, 2009 - Apr 30, 2009

Visits

Site Usage

31,250,819 Visits

448,694,502 Pageviews

14.36 Pages/Visit

24.52% Bounce Rate

00:12:43 Avg. Time on Site

22.39% % New Visits

Absolute Unique Visitors

400,000

800,000

400,000

800,000

Jun 1, 2008 - J Aug 1, 2008 - A Oct 1, 2008 - O Dec 1, 2008 - D Feb 1, 2009 - F Apr 1, 2009 - A

Visitors

Visitors

7,125,055

Traffic Sources Overview

 Search Engines
13,157,496.00 (42.10%)

 Direct Traffic
11,800,407.00 (37.76%)

 Referring Sites
6,181,978.00 (19.78%)

 Other
110,937 (0.35%)

Map Overlay world

Visits

1 27,296,668

Content Overview

Pages Pageviews % Pageviews

(other) 53,023,015 15.55%

/ 27,608,004 8.10%

/private.php 22,848,681 6.70%

/index.php 21,421,568 6.28%

/usercp.php 16,925,892 4.96%

1 Google Analytics

Here are a few things to look for when comparing Google 
Analytics trafÞc reports

Large number of 
Absolute Unique 

Visitors

Where the trafÞc is 
coming from. Search and 

direct is best.

Lots of visits 
and pageviews 

indicate great interest 
and trafÞc

Avg time on site tells 
you how long users stay on 

the site 

New Visits 
means fresh users 

on the site



pbnation.com

Absolute Unique Visitors
Jun 1, 2008 - May 31, 2009

Comparing to: Site

400,000

800,000

400,000

800,000

Jun 1, 2008 - Jun 30, 2008 Aug 1, 2008 - Aug 31, 2008 Oct 1, 2008 - Oct 31, 2008 Dec 1, 2008 - Dec 31, 2008 Feb 1, 2009 - Feb 28, 2009 Apr 1, 2009 - Apr 30, 2009

Visitors

7,125,055 Absolute Unique Visitors

Jun 1, 2008 - Jun 30, 2008 6.58% (521,109)

Jul 1, 2008 - Jul 31, 2008 6.73% (533,290)

Aug 1, 2008 - Aug 31, 2008 6.97% (552,012)

Sep 1, 2008 - Sep 30, 2008 7.72% (611,995)

Oct 1, 2008 - Oct 31, 2008 7.71% (610,932)

Nov 1, 2008 - Nov 30, 2008 8.13% (643,901)

Dec 1, 2008 - Dec 31, 2008 8.40% (665,870)

Jan 1, 2009 - Jan 31, 2009 9.62% (762,316)

Feb 1, 2009 - Feb 28, 2009 9.10% (721,427)

Mar 1, 2009 - Mar 31, 2009 9.74% (771,740)

Apr 1, 2009 - Apr 30, 2009 9.87% (781,813)

May 1, 2009 - May 31, 2009 9.43% (747,070)

2 Google Analytics

pbnation.com

Traffic Sources Overview
Jun 1, 2008 - May 31, 2009

Comparing to: Site

1,500,000

3,000,000

1,500,000

3,000,000

Jun 1, 2008 - Jun 30, 2008 Aug 1, 2008 - Aug 31, 2008 Oct 1, 2008 - Oct 31, 2008 Dec 1, 2008 - Dec 31, 2008 Feb 1, 2009 - Feb 28, 2009 Apr 1, 2009 - Apr 30, 2009

Visits

All traffic sources sent a total of 31,250,819 visits

37.76% Direct Traffic

19.78% Referring Sites

42.10% Search Engines

 Search Engines
13,157,496.00 (42.10%)

 Direct Traffic
11,800,407.00 (37.76%)

 Referring Sites
6,181,978.00 (19.78%)

 Other
110,937 (0.35%)

Top Traffic Sources

Sources Visits % visits

google (organic) 11,890,194 38.05%

(direct) ((none)) 11,800,407 37.76%

images.google.com (referral) 1,145,845 3.67%

yahoo (organic) 754,595 2.41%

msplinks.com (referral) 355,022 1.14%

Keywords Visits % visits

pbnation 934,340 11.75%

pbnation.com 229,812 2.89%

pb nation 79,569 1.00%

www.pbnation.com 77,113 0.97%

(not set) 25,071 0.32%

3 Google Analytics

pbnation.com

Map Overlay
Jun 1, 2008 - May 31, 2009

Comparing to: Site

Visits

1 27,296,668

31,250,819 visits came from 228 countries/territories

Site Usage

Visits
31,250,819
% of Site Total:
   100.00%

Pages/Visit
14.36
Site Avg:
   14.36 (0.00%)

Avg. Time on Site
00:12:43
Site Avg:
   00:12:43 (0.00%)

% New Visits
22.50%
Site Avg:
   22.39% (0.47%)

Bounce Rate
24.52%
Site Avg:
   24.52% (0.00%)

Country/Territory Visits Pages/Visit Avg. Time on
Site

% New Visits Bounce Rate

United States 27,296,668 15.21 00:13:23 19.80% 22.50%

Canada 1,645,487 11.79 00:10:45 26.06% 27.59%

United Kingdom 361,627 6.02 00:05:49 55.29% 45.33%

Germany 190,363 5.42 00:05:20 59.41% 48.23%

France 127,299 6.03 00:05:17 48.63% 47.43%

Norway 100,531 8.51 00:09:31 26.21% 32.53%

Australia 100,010 5.24 00:05:27 59.11% 50.89%

Sweden 79,235 7.22 00:06:42 39.18% 38.27%

Mexico 78,613 6.97 00:06:58 50.86% 41.21%

4 Google Analytics

Strong, 
constant 
visitor 
trafÞc Lots of visits

Lots of time on site
Strong % new visits



There are a few third-party web sites that 
independently track and report on web site 

trafÞc.  Each uses a unique method of 
determining trafÞc and users but they all tell 

the same story.

PbNation.com is the undisputed trafÞc leader 
and delivers more for your money than any 

other media outlet. 

LetÕs compare a few tracking sites.



More 
unique Visitors than all the 

rest combined

More real 
growth in 

visitors



More 
unique Visitors than all the 

rest combined

More real 
growth in 

visitors



Spending money on low trafÞc sites wastes ad dollars 
and doesnÕt maximize your ability to expose your brand 

to the largest amount of unique users

Solid, reliable 
delivery of users 

and trafÞc



0 125,000 250,000 375,000 500,000

427,500

183,700

117,700

84,000

55,000

45,000

39,900

29,400

Monthly Visitors

PbNation
pbreview
mcarterbrown
techpb.com
paintball.com
paintballsportsmag.com
paintballx3.com
splatmagazine.com

By every measure PbNation 
provides the most trafÞc 

and the most unique users 
for your advertising 

investment 



The undisputed leader in delivering unique users, 
massive trafÞc and the best overall investment of your 

ad dollars in the paintball marketplace

¥Millions of unique visitors to learn about 
your products

¥Fresh new potential customers searching 
for new product information and opinions 

¥New content added daily that brings users 
back multiple times a month 



Invest your precious ad dollars with a paintball media 
company that has a proven track record of delivering 

users and trafÞc year after year

PbNation is the only digital media company that offers a 
wide variety of advertising and promotional tools at 
various price points to help grow your business and 

brand awareness in the paintball marketplace 

Let us help you achieve the results you are striving for 
in 2009

Contact: ed@pbnation.com 


